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Club of Amsterdam
The Future of Tourism

The Web and Tourism: 
The Future of Online Travel 
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Traditional process



Online, self-service model



What’s happening now



The next 5-10 years



In 20-30 years (and beyond?)



Traditional travel agency





Ed

Ed is working for YOU



You pay Ed for his services











Online travel shopping



YOU are Ed



TIME MONEY

Trade off 



This is your main tool











You start your search



That was the last step

what’s happening now?



Dynamic packaging



Metasearch



Fare alerts



“Travel 2.0”
– User Generated Content
– Mash ups
– Tagging
– Communities, Tribes
– Technologies (Ajax, web services, XML, etc.)









Gusto grabber here





Security
– CCTV
– GPS phones (Disney)
– Biometric data

• Passports
• Security screening

– Subcutaneous RFID
• Baja Beach Club – Barcelona, Rotterdam



Other stuff
– Google history
– p2p
– wiki
– ID 2.0
– GPS / Galileo / Glonass
– Bigger planes, carbon offsets, lighter regional 

jets, maglev trains, social tourism?, space 
travel…



Second Life – virtual travel agents



360° photography



Virtual reality



Next 5-10 years

‘Personal Web Travel Agent’



Has your profile
– Personal information
– Past booking history
– Payment options
– Travel preferences
– Preferred providers, loyalty programs



Asks you questions
– From, to, dates
– Products needed
– Budget
– Decision timeframe
– Alert parameters



Goes and searches for options
– Crawls, spiders travel supplier sites
– Uses past search/booking history to ‘learn’ 

your decision criteria



Returns your best options
– Lets you filter
– Lets you add, subtract products, destinations
– Iterative process



One click booking of entire itinerary
– Books air, hotel, transfer, lounge
– Clears government approvals, carbon credits
– Makes payments



Streamlined self-check in
– Luggage pickup ‘meets you there’
– Boarding pass on mobile device
– Biometric scan through security



Mobile companion
– Knows your itinerary, follows your travel in 

real time
– Welcomes you: weather, news, offers
– Prompts you for next steps in travel or agenda
– Proposes solutions

• Ground transport options
• Delays, strikes, weather

– Lets you book and pay for travel products



…or maybe



In 20-30 years



Challenges
• Aging travelers
• Growing global middle class
• Environmental impact
• Congested airspace, constrained airports
• Urbanisation
• Security, conflict, terrorism, aggression
• Government, regulatory restrictions
• Pandemics, natural disasters



Certainly
• New states, new regions, new 

governments
• New technologies, modes of transport, 

energy exploitation
• More automation, more use of personal 

data
• Different priorities for travelers
• Loads more computing power
• Everything connected (wirelessly)



Hopefully
• More efficient ways of sharing culture
• Less need for physical travel
• Better communication tools
• Better understanding of each other



Augmented Reality Tourism





Why travel anyway?

Augmented reality
+
Haptics
+
Massive computing power
+
Everything connected
+
Lots of constraints
-------------------------------------------------
= the Star Trek “Holodeck”



• Less environmental impact
• Wider availability of destinations
• More cultural sharing
• Less jetlag

And save the travel for when you can’t avoid it
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